Dear Stakeholders,

It's been a historic year for Vital Farms, our country, and our
world. Our hearts are with the millions of people who have been
affected by COVID-19 and we are deeply grateful to the essential
day heroes who have uplifted during
this challenging time. We would also like to thank you, our valued

stakeholders, who have remained dedicated to serving others:

Our crewmembers who have led with passion, agility, and a

gl
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to COVID-19

critical to e
important now than ever before

Our retail customers, foodservice partners, and vendors who

people across

access to the food they need

helping those who are food insecure

rtand £

ethically produced food and

Our consumers who have stood by us, sharing uplifting stories
of the joy and gratitude they feel when cooking with Vital Farms

Our stakeholders are the core of Vital Farms and we are committed
to consistent, honest communication with you. I am pleased,
therefore, to introduce The Pasture Post, a review of company and
brand highlights to ensure that you always feel informed and

. We every
few months.
Finally, on entire crew,
enabling us to become a public company, a milestone we achieved in
us g of our
raising the dards of the food syste
' below. T hope you enjoy

years to come.

Russell Diez-Canseco
¥ President and CEO, Vital Farms

Highlights

In August, we launched Egg Bites, a new line

of single-serve, refrigerated bites made with

Vital Farms pasture-raised liquid whole eggs,
ised ch

d

vegetables. From pasture to plate in just 45 seconds,
Eqg Bites are our newest ready-to-eat innovation
that include the ethically sourced ingredients
we believe consumers love and expect from

Vital Farms, with an emphasis on convenience.

‘They are the “I don't have time to cook eggs” eggs!

‘We continue to be the #1 pasture-raised egg brand and the
#2 egg brand in the U.S. by retail dollar sales. Our products

are sold in more than 14,000 retail stores nationwide and more
than 3M households are cooking with Vital Farms. We've heard
from tried our eggs and

that
they plan to only buy our products in the future.

As our company grows, we remain committed to fostering a
strong connection between consumers and our brand. Our
farm videos received more than 150,000 views between
January and June through our Traceability program,
which we believe demonstrates that consumers want to feel
connected to the small family farms their eggs come from.
And our recent Vital Thanks carton inserts~that enabled

directly-has already received over 3,000 letters of gratitude!

At the onset of COVID-19, our Operations team at Egg.
Central Station scaled our facility, and the crew has achieved

new records for production, attendance, and quality metrics,

ile new

their safety.

‘We added new talent to our crew, building competencies in

Dairy

A Supply
Chain, Marketing, Operations, and Poultry Health

As igates a p i ationwid
reckoning with race, we are doing as much as we can to support

* Wehave donated over seven million eggs to food banks
including Central Texas Food Bank and Ozarks Food
Harvest to help provide hunger relief to those who are
food insecure at a time when so many need fresh food.

* In June, we announced a commitment to addressing
systemic racism. This work will be ongoing and rooted ina

listen, I d Aswe

how we can h

impact, d 1 including taking

supporting organizations that directly impact Black
communities and communities of color. To date in 2020

‘we have:

« Teamed with Feeding America to donate $1 million
(4.4 million) eggs to 17 food banks that primarily
serve Black populations and people of color. This
includes food banks in Atlanta, Houston, New Orleans,
Memphis, and Birmingham.

« Donated $100,000 to the NAACP Legal Defense and
Educational Fund, supporting its mission to expand
democracy, eliminate disparities, and achieve racial
justice ina society that fulfills the promise of equality
for all Americans.

« Donated $100,000 to Boys & Girls Club of America
(BGCH) across three chapters in Austin, TX,
Springfield, MO and St. Louis, MO, communities that
are close to our hearts. These donations will support
BGCA's youth programming including gardens in
Bustin and the culinary center at the Teen Center of
Excellence in Ferguson, MO.

+ Partnered with the National Diversity Council, a
tional non-profit, i

«can build a more diverse and inclusive crew, and work
with their experts to build thoughtful plans against

these learnings.
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- w1 just visited the 360 cam
at the farm my eggs came from and then
made my way over here {o Instagram -

ods 10 se0 their farm cams ! So
relaxing in these crazy times
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p— Vs all | buy! We love
them but we love that you love those girls @
even morel! -7 ¢
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choice to buy from a company who treats
its animals a5 they should be treated.

Your eggs are the only
eggs | buy now. They are the best tasting
eggs ever! I'm addicted! @

ety love your eggs, and sbove al,
your sthical commitment o giving hens a
wonderful fe. (And *Vital Times" is
absolutely terificl Big fan). )

Meet Trevor, Vital Farms Farmer

from Bough Family Farms!

Vital Farms in the News

() FooppIVE

Vital Farms launches its first
finished consumer product

READ MORE

Forbes

Vital Farms’ Blockbuster IPO Proves
Wall Street Has An Appetite For
Sustainable Farming

READ MORE

foodtank

Food Talk Live: Russell Diez-Canseco

READ MORE

Forbes

11 Healthy Brealkfast Staples That
Are Missing From Your Pantry

READ MORE

Statesman

READ MORE

yahoo/

finance

How the coronavirus is impacting
egg, dairy demand in America

READ MORE
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FOLLOW US ON SOCIAL

for new stakeholder stories,
recipes, pics from the pasture,

and more!



https://www.fooddive.com/news/vital-farms-launches-its-first-finished-consumer-product/583324/
https://www.forbes.com/sites/chloesorvino/2020/08/01/vital-farms-blockbuster-ipo-proves-wall-street-has-an-appetite-for-sustainable-farming/#49d76608345b
https://www.facebook.com/watch/live/?v=370495627246020&ref=watch_permalink
https://www.forbes.com/sites/ambergibson/2020/05/18/11-healthy-breakfast-staples-that-are-missing-from-your-pantry/#5b3fc5592372
https://www.statesman.com/business/20200505/coronavirus-in-austin-how-vital-farms-is-doing-business-and-giving-back
https://finance.yahoo.com/news/how-the-coronavirus-is-impacting-egg-dairy-demand-in-america-200718960.html
https://vitalfarms.com/get-to-know-a-vital-farms-farmer/
https://www.instagram.com/vitalfarms/
https://twitter.com/vitalfarms
https://www.facebook.com/vitalfarms
https://www.linkedin.com/company/vital-farms/
https://vitalfarms.com/
https://vitalfarms.com/

